NPLD-Coppieters
Campus 2019:

“Activating the social
use of minority
languages”

17-18 October 2019

DONOSTIA /
SAN SEBASTIAN

h‘-’.ﬁnﬁa
0 - (/3 © EUSKO JAURLARITZA
] -1 - GOBIERNO VASCO
npld.e., Coppieters " mm—
our languages In eurcpe k= [ DEPARTAMENTO DE CULTURA
roundarion ¥ POLITICA LINGUISTIC.



CATALAN,
A BRANDING STRATEGY

Anton Ferret
Directorate-General for Language Policy
Government of Catalonia

B i
(RJiEd . EUSKO JAURLARITZA
#4080 GOBIERNO VASCO

, - :
eu Coppieters il

our languages In europe P I [ - - FRTAMENTO DE CLLTURA
rounaartion T RoLTCA INGOISTICA




§

B FE & R R AR R

89,0 %
81,7 % 82,4 % :5,3:
: 78,3 % 80,4 % 1,

:

e

$

n p '
our languages In europe

- Bls usos lingUitics de la poblacd de Catolumya, DGPL | Mdescat -

2003 2008 2013 2018

1d?

e Lontén =—El sap parlar = El @ap legir ~— El sap ewcriure

Oades: Enguesta dusos lingidstics de la poblacid 2018 DOPL | idescat.

j ._EUSKO JAURLARITZA
GOBIERNO VASCO

Coppieters pufe—

foundation PEPATTAMENTO pE CULTURA



sap parlar

5,8% .

i
o
e
30%
20%
10%
0% J

93,2%

Catala Castellh

No F'usa mai
81,4%
—
"' 18,6% |
I
Altres llengues

L'usa molt (més del 80%). L'usaforga (entre el 515 i el 80%). Lusa mitjanament (entre el 3151

el 50%). L'usa poc (de 1% al 30%). No lusa mai (0%).

Dades: Enquesta dusos Bnglistics de L poblacié 2018, DGPL | Idescat.

2

nBIanguagégr?europe Coppiet’ers

foundation

Jitdi |_EUSKO JAURLARITZA

GOBIERNO VASCO

KULTURA ETA HIZKLUNTZA
POLITIKA SALA

DE’S!R'IWEN'I‘OECULTUM
¥ POLITICA

- Ets usos ingolstic s de lo pobiockd de Cotolumyo. DGPL i ldescat -
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“Activating the social use of minority languages”

" Raising awareness in the SOCI0ECONOMIC e
domain

" 630.000 businesses in Catalonia

" Hundreds of Language items for businesses
" Consumer Code / Marketing arguments

" Need to prioritize and segment
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" Main business areas:
Ofercat (DGLP+CPNL)

" Big brands:
Emmarca’t (DGLP) (first round, 4th year)

" Leading brands at local and regional level:

Emmarca’t territorial (DGLP+CPNL). Pilot project
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- Emmarca’t is a project developed by the
Directorate-General for Language Policy to
‘ foster the use of Catalan by big brands




Analysing the use of
Catalan by big brands

Analysing consumers’
preferences

Action Plan
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POSITIONING, WEB, TELEPHONE ASSISTANCE

VISIBILITY
1.216 opinion polls to consumers |
95 % confidence interval | 2,8 % sampling error| CAWI

US OF CATALAN

Observing webs and calling different brand clients |
480 brands
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% of language presence in the web

y

~ Completament en catala

Marques amb web: 432/480
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Language in telephone
assistance

0,0% 10,0% 20,0% 30,0%

Llengua inicial telé!

Base: llengua disponiblerRespon‘enquesta 193'margues. Base: llengua inicial telefon. Contacte telefonic valid 314 marques
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Language in telephone
assistance

I -I'angua 2 in |

|. Results *endinéon
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Informa 78,2%

[

Resta Espanya1, 96,7%

Catalunya
" [ ¢
~ Catala  Castellz Angle o

Base total mostra: 314 marques de les'que ha estat possible obtenir un teléfon de contacte valid




lts divided according to location of centra

Total

© Amb opcio

Base: disposen de contestador automatic 216 marques
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" Base, marques que accepten contestar I'enquesta: 193 marques
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Nombre de consumidors

Xarxes socials - 16,7% 17,9 4.138.926
Etiquetes
Embalatge i paquets 56,2% 7% 4.191.264
Botiga web 9% 13,9%  18,0% 4.298.894
Atencié presencial 57,9% 13.3% 8,6% 4.293.267

Atencio telefonica

»Si  Indiferent = No



Navegador cotxe
Etiqueta begudes

Webs i apps de bancs

Atencid public supermercats

Atencio telefonica telecomunicacions

mSi © Indiferent = No
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PUBLICITY

Universe

Paid publicity in main channels
(TV, radio, digital and printed
press, street and public transport
in Barcelona

Sample: 3,408 ads in 3 rounds
(1.102,1.275i 1.031,
respectively.

Field work: 3 rounds: November,
December 2018 and January
2019

Results: January 2020

SOCIAL MEDIA
Observation
* Corporate conversation

* Responses to corporate
conversation

* Direct mentions

* _Externalieonversation
48 widely-distributed brands
Social Media:

* Twitter

* Facebook

* Instagram

Location: Catalonia.
Methods :

* Direct geolocation

* Geolocation dictionary
Universe (Twitter):

e 26 million impacts (October
November 2018)

Results: January 2020
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LABELING

Language observation of 460
products in 230 brands

Sectors:

Products sold in supermarkets :
wine & cava; milk and dairy
products; frozen foods; cold
meats, beers, ice cream, bread,
cereals, biscuits; oil, butter,
margarines, sauces; rice &pasta;
spirits; household products;
refreshments and juice.

Products sold in specialised stored:
shoes, clothing and complements;
hygiene and beauty products;
White goods; mobile phones;
electronics and computer
material; toys (20); medicines (16)

Results: January 2020
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OBJECTIVE

To increase presence of Catalan in webs and in
telephone assistance in the most prominent
brands in Catalonia
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TARGET

Managerial staff of companies operating in
Catalonia which still do no have their website of
telephone service in Catalan.
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Support material
Dissemination activities
Awareness-raising activities

i T—
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llengua.gencat.cat/emmarcat

Llengua catalana

DG Politica Lingiiistica El catala Ambits Eines i serveis Occita Liengua de signes Contacte

irici Bl Ambits IRl Empresa IR Ooe

Bl Emmarca't

EMMARCAT LOGOS

1EMMARCAD

El catala és una eina de marqueting, Tapropa a
un public objectiu de mitions de persones. T'ajuda
& Segmentar | a generar empatia vers els teus
consumidors, ja l'utilizen marques lider globals
com Google o Apple. Bl catala fa marca, utilitza'l

El catal3, eina de marqueting

El catala, una estratégia de Quin s fan les marques del 40 raons per fer marca en
marca catala? Qué volen els consumidors? catala



(EMMARCA'T)
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DISSEMINATION |5017

B | Video
= Conventional publicity addressed to companies
fl (banner ads in companies)

2018 (kind reminder)
Conventional publicity addressed to companies
(banner ads in companies)

< =

ry e 2019 -

New banner ads. Conventional publicity

‘ addressed to companies as well as actions in
social media.
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AWARENESS Phase | 2017-2018

52 brands of 49 companyies

10 first brands of 10 main strategic sectors
Leading brands with little/no presence of
Catalan (in web or telephone assistance)

' Phase 112018
354 brands of 263 companies

Phase 111 2019

. Leading brands in strategic sectors

i Brands headquartered in Catalonia

Brands that responded to phase | & Il

Brands that have been subject to Language
complaents in social media

Brands with no website
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==INDEIN GEN ST R —
OBJECTIVES

* 1. Increase presence of Catalan in publicity, social media,
web, telephone assistance, orally in shops in the main brands
at local/municipal level

TARGET

* Main brands present in
Catalonia at local/municipal
level.

: 8

e 2.To inform companies of language provisions, the
Consumers’ Code as well as language services offered by the
DGLP and CPNL.

* 3.To know more about the linguistic reality of these.
companies

METHODS DEVELOPMENT !

 Selection: impact at local/municipal level 2019 PILOT PROJECT l
(publicity in media, sponsorships, etc.) * CNL de Badalona - Sant Adria: Badalona i Sant Adria del l
Observation: web / telephone / presence Besos

Awareness-raising visit e CNL L'Heura: Santa Coloma de Gramenet

* CNL de I'Area de Reus Miquel Ventura: Reus i Cambrils

* Follow-up/monitoring through the CPNL Centres

* CNL Montserrat: Manresa, lgualada, Berga i Puigcerda

* CNL Barcelona: districte de Les Corts.

2020 DEVELOPMENT BEGINS
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Eskerrik asko!
Diolch!
Gracies!

aferret@gencat.cat

’"r Generalitat de Catalunya
A% Departament de Cultura POLITICA LINGUISTICA __




